
 

 
January 18, 2013
 
VIA EDGAR
 
Securities and Exchange Commission 
100 F Street, N.E. 
Washington, D.C. 20549 
Attention:                                         Tia L. Jenkins, Senior Assistant Chief Accountant

Office of Beverages, Apparel, and Mining
 

Re:                             Oxford Industries, Inc.
Form 10-K for Fiscal Year Ended January 28, 2012
Filed March 30, 2012
Response dated December 19, 2012
File No. 001-04365

 
Dear Ms. Jenkins:
 

We have received the comments of the Staff of the Securities and Exchange Commission (the “Commission”) in your letter dated January 7, 2013
(the “Comment Letter”) concerning the above-referenced filings made by Oxford Industries, Inc. (the “Company”) with the Commission. In accordance with
the Staff’s request, this letter includes each of the Staff’s comments from the Comment Letter and the Company’s response to each of the Staff’s comments.
 
Form 10-K for Fiscal Year Ended January 28, 2012
Business, page 5
Operating Groups, page 7
 

Staff’s Comment No. 1: Your response to prior comment 1 states that stores that had or are scheduled to have significant remodel or significant
change in space in the prior or current fiscal year are excluded from your comparable store metrics. Please tell us and further revise your proposed
disclosure to provide quantified measures that you use in determining whether a remodel or change in space of a retail store is significant (e.g.,
greater than 20% increase in square footage).

 
Response: For purposes of determining if a store remodel resulted in the store being closed for an extended period of time, we define an extended

period of time as two weeks or longer and for purposes of a change in the size of a store, we consider a change in size of greater than 15% as significant. In
our future Form 10-K filings, we will include a definition of comparable store sales. A draft reflecting the scope of proposed additional disclosure, defining
comparable stores and comparable store sales for inclusion in our future Form 10-K filings, is as follows:
 

 
“Comparable Store Sales
 
As part of our discussion of our operations, we often discuss comparable store sales. For purposes of our disclosures, we consider a comparable store to be a
store that was owned and open as of the beginning of the prior fiscal year and which did not during the relevant periods, and is not within the current fiscal
year scheduled to, have (1) a remodel resulting in the retail store being closed for an extended period of time (which we define as a period of two weeks or
longer), (2) a greater than 15% change in the size of the retail space due to expansion, reduction or relocation to a new retail space or (3) a relocation to a new
retail space that was significantly different from the prior retail space. For those retail stores which are excluded from comparable stores based on the
preceding sentence, we treat those stores as new store openings. Generally, a store that is remodeled will continue to be included in our comparable store
metrics as a store is not typically closed for a two week period during a remodel. However, a store that is relocated generally will not be included in our
comparable store metrics until that store has been open in the relocated space for the entirety of the prior fiscal year as the size or other characteristics of the
store typically change significantly from the prior location. Additionally, any stores that were closed during the prior fiscal year or which we plan to close or
vacate in the current fiscal year are excluded from the definition of comparable stores.
 
In our disclosures we often discuss full-price comparable store metrics, which exclude the impact of e-commerce, outlet store and restaurant sales. Thus, the
comparable store metrics discussed by us will reflect comparable full-price stores only, unless specified otherwise.
 
Definitions and calculations of comparable store sales differ among companies in the retail industry, and therefore comparable store metrics disclosed by us
may not be comparable to the metrics disclosed by other companies.”
 
Management’s Discussion and Analysis of Financial Condition and Results of Operations, page 41
Results of Operations, page 44
 

Staff’s Comment No. 2: We reviewed your response to our prior comment 2. Your response did not address our comment in its entirety, thus
the comment will be partially reissued. Please revise your future filings to expand your discussion of gross profit to describe and quantify the
changes in your gross profit by operating group over the periods presented. Please provide us with draft disclosure of your planned changes.
 

Response: Please see Exhibit A where, for purposes of illustrating proposed revisions to our prior disclosure in response to the Staff’s comments, we
have provided a draft copy of our Results of Operations (fiscal 2011 to fiscal 2010) from our fiscal 2011 Form 10-K, marked to show the changes from the
actual disclosure in our fiscal 2011 Form 10-K, as revised further in this letter to reflect the Staff’s comment with respect to the gross profit disclosure.
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* * * *

 
Should you have any additional questions or concerns, please do not hesitate to contact me at (404) 653-1511.

 
Thank you for your assistance.

 
 

 

Very truly yours,
  
 

/s/ K. Scott Grassmyer
  
 

K. Scott Grassmyer
 
 

cc: Suying Li
Brian Bhandari, Branch Chief
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Exhibit A

 
RESULTS OF OPERATIONS

 
The following table sets forth the specified line items in our consolidated statements of earnings both in dollars (in thousands) and as a percentage of

net sales. We have calculated all percentages based on actual data, but percentage columns may not add due to rounding. Individual line items of our
consolidated statements of earnings may not be directly comparable to those of our competitors, as classification of certain expenses may vary by company.
For purposes of the tables below, “NM” means not meaningful.
 

  
Fiscal 2011

 
Fiscal 2010

 
Fiscal 2009

 

Net sales
 

$ 758,913
 

100.0% $ 603,947
 

100.0% $ 585,306
 

100.0%
Cost of goods sold

 

345,944
 

45.6% 276,540
 

45.8% 294,493
 

50.3%
Gross profit

 

412,969
 

54.4% 327,407
 

54.2% 290,813
 

49.7%
SG&A

 

358,582
 

47.2% 301,975
 

50.0% 283,706
 

48.5%
Change in fair value of contingent

consideration
 

2,400
 

0.3% 200
 

0.0% —
 

—
 

Royalties and other operating income
 

16,820
 

2.2% 15,430
 

2.6% 11,803
 

2.0%
Operating income

 

68,807
 

9.1% 40,662
 

6.7% 18,910
 

3.2%
Interest expense, net

 

16,266
 

2.1% 19,887
 

3.3% 18,710
 

3.2%
Loss on repurchase of senior secured

notes
 

9,017
 

1.2% —
 

—
 

1,759
 

0.3%
Earnings (loss) from continuing

operations before income taxes
 

43,524
 

5.7% 20,775
 

3.4% (1,559) (0.3)%
Income taxes (benefit)

 

14,281
 

1.9% 4,540
 

0.8% (2,945) (0.5)%
Earnings from continuing operations

 

29,243
 

3.9% 16,235
 

2.7% 1,386
 

0.2%
Net earnings from discontinued

operations, net of taxes
 

137
 

NM
 

62,423
 

NM
 

13,238
 

NM
 

Net earnings
 

$ 29,380
 

NM
 

$ 78,658
 

NM
 

$ 14,624
 

NM
 

 
FISCAL 2011 COMPARED TO FISCAL 2010
 

The discussion and tables below compare certain line items included in our statements of operations for fiscal 2011 to fiscal 2010. Each dollar and
percentage change provided reflects the change between these periods unless indicated otherwise. Each dollar and share amount included in the tables is in
thousands except for per share amounts.
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Net Sales
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Tommy Bahama
 

$ 452,156
 

$ 398,510
 

$ 53,646
 

13.5%
Lilly Pulitzer

 

94,495
 

5,959
 

88,536
 

NM
 

Ben Sherman
 

91,435
 

86,920
 

4,515
 

5.2%
Lanier Clothes

 

108,771
 

103,733
 

5,038
 

4.9%
Corporate and Other

 

12,056
 

8,825
 

3,231
 

36.6%
Total net sales

 

$ 758,913
 

$ 603,947
 

$ 154,966
 

25.7%
 

Consolidated net sales increased $155.0 million, or 25.7%, in fiscal 2011 compared to fiscal 2010 primarily due to the net sales related to the Lilly
Pulitzer business and the increase in net sales at Tommy Bahama, each as discussed below.
 



Tommy Bahama:
 

The $53.6 million increase in net sales for Tommy Bahama was primarily driven by increased direct to consumer sales resulting from (1) a low double
digit increase in comparable full-price retail store sales, which increased by approximately $16.8 million to $166.7 million in fiscal 2011 compared to $149.8
million in fiscal 2010, (2) and sales at full-price and outlet retail stores opened during fiscal 2010 and fiscal 2011, which generated approximately $10.2
million of additional sales in fiscal 2011 compared to fiscal 2010, and (3) as well as an e-commerce sales increase of $12.8 million, which exceededing 50%
growth. Additionally, Wwholesale sales increased $7.9 million and restaurant sales and outlet store sales bothalso increased modestly during fiscal 2011.
Tommy Bahama unit sales increased 6.8% due to the higher volume in each distribution channel, and the average selling price per unit increased 7.4%,
primarily as a result of the higher proportion of net sales from the direct to consumer channel of distribution and higher product sales prices generally as
certain product cost increases were recovered from consumers. As of January 28, 2012, Tommy Bahama operated 96 retail stores compared to 89 retail stores
as of January 29, 2011.
 
Lilly Pulitzer:
 

We acquired the Lilly Pulitzer brand and operations on December 21, 2010. Therefore, our consolidated operating results for the first 10  / 2 months of
fiscal 2010 did not include any operating activities for Lilly Pulitzer. Net sales for Lilly Pulitzer for fiscal 2011 were $94.5 million. By way of comparison,
the Lilly Pulitzer brand and operations generated $72.5 million of net sales during fiscal 2010, of which only $6.0 million was included in our consolidated
operating results. The increase of $22.0 million in net sales from that generated by the Lilly Pulitzer brand in fiscal 2010 to Lilly Pulitzer’s sales in fiscal 2011
reflects increases in each channel of distribution, consisting of approximately a $9.6 million increase in wholesale sales, a $7.5 million increase in e-
commerce sales and a $4.9 million increase in retail store sales. The $94.5 million of net sales in fiscal 2011 reflects significant increases in each of the
wholesale, retail and e-commerce channels of distribution.During fiscal 2011, we operated 16 full-price Lilly Pulitzer retail stores, compared to the operation
of 19 full-price Lilly Pulitzer retail stores in fiscal 2010, with three of those 19 stores being closed prior to the start of fiscal 2011.
 
Ben Sherman:
 

Net sales for Ben Sherman in fiscal 2011 increased by approximately $4.5 million, or 5.2%, from fiscal 2010, primarily due to a $4.0 million increase
in retail sales, with the majority of the increase in retail sales resulting from higher comparable full-price retail store sales and the remainder being increased
sales at outlet stores and new full-price stores. The net sales for fiscal 2011 reflect an increase in the average selling price per unit of 17.3%, which was
partially offset by a decrease in unit volume of 10.4%. The increase in average selling price per unit was due to (1) our strategy to improve the wholesale
distribution of the brand, (2) a greater proportion of Ben Sherman’s total sales being retail sales, which generally have higher selling prices, during fiscal
2011, (3) the favorable foreign currency translation impact of a 3.8% change in average exchange rates between the two periods and (4) the $2.0 million of
net sales associated with the previously exited women’s and footwear businesses, much of which was sold at close out prices in fiscal 2010 with no such sales
in fiscal 2011. The reduced unit volume was primarily the
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result of our continuing strategy to improve the wholesale distribution of the brand, as reduced unit sales to certain moderate department stores have not yet
been replaced with sales to targeted upper tier retailers, as well as the lack of close out sales associated with our previously exited women’s and footwear
businesses in fiscal 2011.
 
Lanier Clothes:
 

The increase in net sales for Lanier Clothes was primarily due to $5.9 million in increased net sales in branded tailored clothing products, which was
partially offset by a $0.9 million decline in private label sales. The average selling price per unit increased 6.7% as a result of the change in sales mix as our
branded tailored clothing products, which typically have a higher average selling price than our private label products, represented a greater percentage of net
sales for Lanier Clothes in fiscal 2011. A decrease in unit sales of 1.7% was primarily driven by the decreased sales in the private label businesses, which was
partially offset by an increase in unit sales of branded tailored clothing products.
 
Corporate and Other:
 

Corporate and Other net sales primarily consisted of the net sales of our Oxford Golf business and our Lyons, Georgia distribution center. The increase
in the net sales for Corporate and Other was primarily driven by the higher net sales in our Oxford Golf business during fiscal 2011.
 
Gross Profit
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Gross profit
 

$ 412,969
 

$ 327,407
 

$ 85,562
 

26.1%
Gross margin (gross profit as a % of net sales)

 

54.4% 54.2%
    

LIFO charges included in gross profit
 

$ 5,772
 

$ 3,792
     

Charge related to write-up of acquired inventory included in
gross profit

 

$ 996
 

$ 764
     

 
The first table below presents gross profit by operating group and in total for fiscal 2011 and fiscal 2010 as well as the change between those two periods.

The second table presents gross margin by operating group and in total, which is calculated as gross profit divided by net sales, for fiscal 2011 and fiscal
2010.
 
Gross Profit

 
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Tommy Bahama
 

$ 276,567
 

$ 242,789
 

$ 33,778
 

13.9%
Lilly Pulitzer

 

56,376
 

2,821
 

53,555
 

NM
 

Ben Sherman
 

46,473
 

48,026
 

(1,553) (3.2)%
Lanier Clothes

 

34,108
 

33,795
 

313
 

(0.9)%
Corporate and Other

 

(555) (24) (531) NM
 

Total
 

$ 412,969
 

327,407
 

$ 85,562
 

26.1%
LIFO charges included in gross profit of Corporate and Other

 

$ 5,772
 

$ 3,792
     

       

1



Charge related to write-up of acquired inventory included in
gross profit of Lilly Pulitzer

$ 996 $ 764
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   The increase in gross profit was primarily due to higher net sales, as discussed above.
 
Gross Margin

 
Fiscal 2011

 
Fiscal 2010

 

      
Tommy Bahama

 

61.2% 60.9%
      
Lilly Pulitzer

 

59.7% NM
 

      
Ben Sherman

 

50.8% 55.3%
      
Lanier Clothes

 

31.4% 32.6%
      
Corporate and Other

 

NM
 

NM
 

      
Total

 

54.4% 54.2%
 

The increase in consolidated gross profit was primarily due to higher net sales in each operating group, as discussed above, as well as the impact of changes
in gross margin by operating group, as discussed below.
 
The increase in gross margin at Tommy Bahama was primarily due to a change in sales mix with direct to consumer sales, which generally have a higher
gross margin, representing a greater proportion of Tommy Bahama’s net sales in fiscal 2011 as compared to fiscal 2010. Fiscal 2010 operating results for Lilly
Pulitzer only included six weeks of activity. Therefore, gross margins for Lilly Pulitzer have not been provided for fiscal 2010 as they would not be
meaningful for purposes of a year-to-year comparison. The gross profit and gross margin for Lilly Pulitzer for fiscal 2011 and fiscal 2010 were negatively
impacted by approximately $1.0 million and $0.8 million, respectively, of charges to cost of goods sold resulting from the write-up of acquired inventory to
fair value pursuant to the purchase method of accounting in connection with the sale of the acquired inventory.  We do not anticipate that there will be any
such purchase accounting charges to cost of goods sold in Lilly Pulitzer in future years. The decrease in gross margin at Ben Sherman reflects gross margin
erosion resulting from higher product costs, which in most cases were not passed on to Ben Sherman’s customers. The decrease in gross margin at Lanier
Clothes was primarily the result of the gross margin pressures, including competitive factors and higher product costs. The gross profit in Corporate and Other
in each period primarily reflects the impact on gross profit of our Oxford Golf and Lyons, Georgia distribution center offset by the impact of LIFO
accounting, which included significant charges in both fiscal 2011 and fiscal 2010.
 
On a consolidated basis, tThe increase in gross margins was primarily due to changes in the sales mix in fiscal 2011 compared to fiscal 2010. The changes in

sales mix included (1) the inclusion of Lilly Pulitzer operating results for a full year in fiscal 2011, and (2) direct to consumer sales, which generally have
higher gross margins than wholesale sales, making up a larger proportion of Tommy Bahama sales. These items, which positively impacted gross margins,
were partially offset by the negative impact on our gross profit and gross margin of (1) the net impact of LIFO accounting, which included $5.8 million of
charges in fiscal 2011 compared to $3.8 million of charges in fiscal 2010, and (2) gross margin declines in Ben Sherman and Lanier Clothes in fiscal 2011.
The $1.0 million and $0.8 million in fiscal 2011 and fiscal 2010, respectively, of charges to cost of goods sold in Lilly Pulitzer resulted from the write-up of
acquired inventory to fair value pursuant to the purchase method of accounting in connection with the sale of acquired inventory. We do not anticipate there
will be any such charges to cost of goods sold in Lilly Pulitzer in future years.
 
Our gross profit and gross margin may not be directly comparable to those of our competitors, as statement of operations classification of certain expenses
may vary by company.
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SG&A
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

SG&A
 

$ 358,582
 

$ 301,975
 

$ 56,607
 

18.7%
SG&A (as % of net sales)

 

47.2% 50.0%
    

Life insurance death benefit gain
 

$ (1,155)
      

Restructuring and other charges
 

—
 

$ 3,212
     

Acquisition transaction costs
 

—
 

$ 848
     

Environmental reserve reduction
 

—
 

$ (2,242)
    

 
The increase in SG&A was primarily due to fiscal 2011 including (1) $40.6 million of SG&A associated with Lilly Pulitzer, compared to

approximately $3.2 million in fiscal 2010, (2) the incremental SG&A of approximately $4.7 million associated with the costs of operating Tommy Bahama
retail stores which opened during fiscal 2010 and fiscal 2011, (3) certain infrastructure and other costs related to the Tommy Bahama international expansion
totaling approximately $3.6 million and (4) the net impact of certain retail store asset impairments offset by any associated write-offs of deferred rent credits
associated with the impaired assets that were closed or are anticipated to be closed totaling approximately $1.2 million. These increases were partially offset
by the death benefit of a corporate owned life insurance policy of approximately $1.2 million in fiscal 2011. In fiscal 2010, SG&A was impacted by
$3.2 million of restructuring charges in Ben Sherman, $0.8 million of transaction costs associated with the Lilly Pulitzer acquisition and a $2.2 million
reduction of an environmental reserve liability. SG&A as a percentage of net sales benefitted from leveraging, as our net sales increased at a greater rate than
the increase in SG&A, as certain SG&A costs do not fluctuate with sales levels.
 

Amortization of intangible assets, which is included in SG&A and totaled approximately $1.2 million and $1.0 million in fiscal 2011 and fiscal 2010,
respectively, reflects the amortization of acquired intangible assets for Tommy Bahama, Lilly Pulitzer and Ben Sherman. We anticipate that amortization of
intangible assets for fiscal 2012 will be approximately $0.9 million.



 
Change in fair value of contingent consideration
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Change in fair value of contingent
consideration

 

$ 2,400
 

$ 200
 

$ 2,200
 

NM
 

 
In connection with the acquisition of the Lilly Pulitzer brand and operations, we entered into a contingent consideration agreement with the sellers,

whereby we will be obligated to pay certain contingent consideration amounts based on the achievement of certain performance criteria by our Lilly Pulitzer
operating group, which may be as much as $20 million in the aggregate over the four years subsequent to the acquisition. In accordance with U.S. GAAP, we
have recognized a liability in our consolidated balance sheets for the fair value of this liability. This liability increases in fair value as we approach the date of
anticipated payment, resulting in a charge to our consolidated statements of earnings during that period. Thus, the amounts reflected in our statements of
earnings reflect the change in fair value of the contingent consideration obligations. Prior to the acquisition of the Lilly Pulitzer brand and operations, we did
not have any contingent consideration arrangements requiring adjustment to fair value. The increase in change in fair value of contingent consideration was
due to fiscal 2011 including a full year, whereas, fiscal 2010 only included a six week period. We anticipate that the change in contingent consideration for
fiscal 2012 will be approximately $2.4 million; however, that amount could change significantly depending upon whether there are any changes to our
assumptions about the probability of payment of the contingent consideration, appropriate discount rate or other factors.
 
Royalties and other operating income
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Royalties and other operating income
 

$ 16,820
 

$ 15,430
 

$ 1,390
 

9.0%
 

The increase in royalties and other operating income was primarily due to the royalty income associated with the recently acquired Lilly Pulitzer
business as well as increased royalty income in Ben Sherman and Tommy
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Bahama.

 
Operating income (loss)
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Tommy Bahama
 

$ 64,171
 

$ 51,081
 

$ 13,090
 

25.6%
Lilly Pulitzer

 

14,278
 

(372) 14,650
 

NM
 

Ben Sherman
 

(2,535) (2,664) 129
 

(4.8)%
Lanier Clothes

 

12,862
 

14,316
 

(1,454) (10.2)%
Corporate and Other

 

(19,969) (21,699) 1,730
 

8.0%
          
Total operating income

 

$ 68,807
 

$ 40,662
 

$ 28,145
 

69.2%
          
LIFO charges included in operating

income
 

$ 5,772
 

$ 3,792
     

Charge related to write-up of acquired
inventory included in operating income

 

$ 996
 

$ 764
     

Charge for increase in fair value of
contingent consideration included in
operating income

 

$ 2,400
 

$ 200
     

Life insurance death benefit gain
 

$ (1,155) $ —
     

Restructuring charges included in
operating income

 

—
 

$ 3,212
     

Acquisition transaction costs included in
operating income

 

—
 

$ 848
     

Environmental reserve reduction included
in operating income

 

—
 

$ (2,242)
    

 
Operating income, on a consolidated basis, increased to $68.8 million in fiscal 2011 from $40.7 million in fiscal 2010. The $28.1 million increase in

operating income was primarily due to (1) the inclusion of a full year of operating income for Lilly Pulitzer including charges related to the write-up of
acquired inventory and increase in the fair value of contingent consideration, (2) higher net sales and improved operating results in Tommy Bahama, (3) the
impact on Corporate and Other in fiscal 2011 of an approximately $1.2 million gain associated with a corporate owned life insurance death benefit and
(4) fiscal 2010 including the net impact of $3.2 million of restructuring charges, $0.8 million of acquisition transaction costs and a $2.2 million reduction of
an environmental reserve liability. These positive items were partially offset by (1) the net $2.0 million impact of LIFO accounting charges and (2) lower
operating results in Ben Sherman and Lanier Clothes resulting from competitive factors and product cost increases. Changes in operating income by operating
group are discussed below.
 
Tommy Bahama:
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Net sales
 

$ 452,156
 

$ 398,510
 

$ 53,646
 

13.5%
Operating income

 

$ 64,171
 

$ 51,081
 

$ 13,090
 

25.6%
Operating income as % of net sales

 

14.2% 12.8%
    

 
The increase in operating income for Tommy Bahama was primarily due to the increased net sales. The increased sales were partially offset by

(1) increased SG&A of approximately $4.7 million associated with the cost of operating additional retail stores during fiscal 2011, (2) $3.6 million of certain



costs associated with Tommy Bahama’s international expansion, and (3) the approximately $1.2 million net impact of certain retail store impairments offset
by any associated write-offs of deferred rent credits associated with retail stores that were closed or anticipated to be closed.
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Lilly Pulitzer:
 

  
Fiscal 2011

 
Fiscal 2010

 

Net sales
 

$ 94,495
 

$ 5,959
 

Operating income (loss)
 

$ 14,278
 

$ (372)
Operating income (loss) as % of net sales

 

15.1% (6.2)%
      
Charge related to write-up of acquired inventory included in operating income (loss)

 

$ 996
 

$ 764
 

Charge for increase in fair value of contingent consideration included in operating
income (loss)

 

$ 2,400
 

$ 200
 

 
We acquired the Lilly Pulitzer brand and operations on December 21, 2010. Therefore, there was less than two months of operating income for Lilly

Pulitzer included in our consolidated operating results in fiscal 2010. The operating results for fiscal 2011 reflect a significant increase in operating income
from the prior year comparable period, which were not included in our consolidated operating results, due to an increase in sales in all channels of
distribution, as discussed above. The fiscal 2011 operating results were negatively impacted by approximately $1.0 million of charges in the first quarter to
cost of goods sold resulting from the write-up of acquired inventory to fair value pursuant to the purchase method of accounting in connection with the sale of
acquired inventory. U.S. GAAP requires that all assets acquired as part of an acquisition, including inventory, be recorded at fair value, rather than its original
cost. This write-up was recognized as an increase to cost of goods sold as the inventory is sold in the ordinary course of business. We do not anticipate that
there will be any such charges to cost of goods sold in future periods. Additionally, the Lilly Pulitzer operating results for fiscal 2011 included a $2.4 million
charge related to the change in the fair value of contingent consideration, as discussed above.
 
Ben Sherman:
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Net sales
 

$ 91,435
 

$ 86,920
 

$ 4,515
 

5.2%
Operating loss

 

$ (2,535) $ (2,664) $ 129
 

4.8%
Operating loss as % of net sales

 

(2.8)% (3.1)%
    

Restructuring charges included in operating
loss

 

—
 

$ 3,212
     

 
The operating loss for Ben Sherman was comparable for fiscal 2011 and fiscal 2010. The impact of higher sales as discussed above as well as lower

SG&A were offset by gross margin erosion. The gross margin erosion for Ben Sherman primarily reflects higher product costs, which in most cases were not
passed on to Ben Sherman customers. The lower SG&A in fiscal 2011 was primarily due to fiscal 2010 including $3.2 million of restructuring charges.
 
Lanier Clothes:
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Net sales
 

$ 108,771
 

$ 103,733
 

$ 5,038
 

4.9%
Operating income

 

$ 12,862
 

$ 14,316
 

$ (1,454) (10.2)%
Operating income as % of net sales

 

11.8% 13.8%
    

 
The decrease in operating income for Lanier Clothes, despite higher sales levels, was primarily the result of gross margin pressures and increased

SG&A, including higher royalty and advertising expenses as a result of the higher branded sales, during fiscal 2011.
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Corporate and Other:
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Net sales
 

$ 12,056
 

$ 8,825
 

$ 3,231
 

36.6%
Operating loss

 

$ (19,969) $ (21,699) $ 1,730
 

8.0%
          
LIFO charges included in operating loss

 

$ 5,772
 

$ 3,792
     

Life insurance death benefit gain included
in operating loss

 

$ (1,155) $ —
     

Acquisition transaction costs included in
operating loss

 

—
 

$ 848
     

Environmental reserve reduction included
in operating loss

 

—
 

$ (2,242)
    

 
The Corporate and Other operating results improved by $1.7 million from a loss of $21.7 million in fiscal 2010 to a loss of $20.0 million in fiscal 2011.

The improved operating results for fiscal 2011 were primarily due to (1) $1.8 million of lower employee compensation costs, (2) transition services fee
income related to our former Oxford Apparel operating group, which was sold in the fourth quarter of fiscal 2010, (2) $1.5 million lower employee
compensation costs in fiscal 2011 and (3) the $1.2 million death benefit from a corporate owned life insurance policy. These improved operating results were
partially offset by the net $2.0 million impact of LIFO accounting charges between the two years. Fiscal 2010 Corporate and Other operating loss included the
net impact of the $2.2 million reduction in an environmental reserve liability and $0.8 million of transaction costs associated with the Lilly Pulitzer
acquisition.



 
Interest expense, net
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Interest expense, net
 

$ 16,266
 

$ 19,887
 

$ (3,621) (18.2)%
 

Interest expense for fiscal 2011 decreased due to the reduction in debt levels as a result of our repurchase of $45.0 million in aggregate principal
amount of our 11  / 8 % Senior Secured Notes during fiscal 2011. Interest expense for both periods primarily reflects (1) interest incurred with respect to our
outstanding 11  / 8 % Senior Secured Notes, (2) amortization of deferred financing costs associated with our outstanding 11  / 8 % Senior Secured Notes and
our U.S. Revolving Credit Agreement and (3) interest associated with our U.K. Revolving Credit Agreement. Amortization of deferred financing costs, which
is included in interest expense, net was $1.7 million and $2.0 million in fiscal 2011 and fiscal 2010, respectively, with the decrease in amortization of deferred
financing costs also primarily being related to the repurchase of $45.0 million of our 11  / 8 % Senior Secured Notes. As we repurchased $45.0 million in
aggregate principal amount of our 11  / 8 % Senior Secured Notes in fiscal 2011, interest expense for fiscal 2011 may not indicative of interest expense in
future periods.
 
Loss on repurchase of senior secured notes
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Loss on repurchase of senior secured notes
 

$ 9,017
 

$ —
 

$ 9,017
 

NM
 

 
In fiscal 2011, we repurchased, in privately negotiated transactions, $45.0 million in aggregate principal amount of our 11  / 8 % Senior Secured Notes

for $52.2 million, plus accrued interest, using cash on hand. The repurchase of the 11  / 8 % Senior Secured Notes and related write-off of approximately
$1.8 million of unamortized deferred financing costs and discount resulted in a loss on repurchase of senior secured notes of approximately $9.0 million.
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Income taxes
 

  
Fiscal 2011

 
Fiscal 2010

 
$ Change

 
% Change

 

Income taxes
 

$ 14,281
 

$ 4,540
 

$ 9,741
 

214.6%
Effective tax rate

 

32.8% 21.9%
    

 
Income tax expense for fiscal 2011 increased compared to fiscal 2010, primarily due to higher earnings in fiscal 2011 as well as an increase in the

effective tax rate. Income taxes for both periods were impacted by certain discrete items, including a decrease in income tax contingency reserves upon the
expiration of the corresponding statute of limitations, favorable permanent differences and tax credits which do not necessarily fluctuate with earnings, and
net changes in the value of deferred tax assets and liabilities due to changes in enacted tax rates. The impact of these discrete items on the effective tax rate
was much more significant in fiscal 2010 due to the lower earnings level in fiscal 2010 and their magnitude. We anticipate that the effective tax rate, before
the impact of any discrete items, for future periods will be higher than the effective tax rate for fiscal 2011 or fiscal 2010 if our earnings levels increase as the
incremental earnings will be taxed at rates more closely aligned with statutory tax rates.
 
Net earnings
 

  
Fiscal 2011

 
Fiscal 2010

 

Earnings from continuing operations
 

$ 29,243
 

$ 16,235
 

Earnings from continuing operations per diluted common share
 

$ 1.77
 

$ 0.98
 

      
Earnings from discontinued operations, net of taxes

 

$ 137
 

$ 62,423
 

Earnings from discontinued operations, net of taxes, per diluted common share
 

$ 0.01
 

$ 3.77
 

      
Net earnings

 

$ 29,380
 

$ 78,658
 

Net earnings per diluted common share
 

$ 1.78
 

$ 4.75
 

      
Weighted average common shares outstanding-diluted

 

16,529
 

16,551
 

 
The increase in earnings from continuing operations was primarily due to the inclusion of the Lilly Pulitzer operating results, higher operating income

in our Tommy Bahama operating group and lower interest expense, partially offset by the $9.0 million loss on repurchase of $45.0 million of our 11  / 8 %
Senior Secured Notes, as discussed above.
 

Earnings from discontinued operations reflect the operations related to substantially all of our former Oxford Apparel operating group, which we sold
in the fourth quarter of fiscal 2010. The operating results of the discontinued operations reflect substantially all of the normal operating activities of our
former Oxford Apparel operating group in the first eleven months of fiscal 2010 as well as the gain on sale in fiscal 2010. However, the fiscal 2011 earnings
from discontinued operations reflect certain wind-down and transition activities and an adjustment to the gain on sale upon finalization of the working capital
adjustment in fiscal 2011. We do not anticipate significant operating income (loss) or cash flows associated with discontinued operations subsequent to fiscal
2011.
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